BETH A. KELLY

127 Curtis Drive Sound Beach, New York, 11789 631.741.7572 hello@bkellycreative.com www.bkellycreative.com

Education
Saint Bonaventure University St. Bonaventure, NY B.A. in Mass Communications 

Rhode Island School of Design Providence, RI 

Experience

Andrew and Sons, Westhampton Beach, NY 

Art Director October ‘15 – present
Responsible for maintaining brand consistency across multiple companies. In charge of concepts and photography needed for package design, tradeshow booth design, corporate expansion, marketing events and social media marketing initiatives. Create all advertising across all media outlets, not limited to print and digital.
Professional Group Plans, Hauppauge, NY 

Marketing Director, October ‘10 – October ‘15
Redesigned all promotional material, to present better branding. Managed all product collateral and website redesign efforts. Handled promotional giveaways, outings and events. Worked closely with department heads to enhance individual marketing efforts through E-marketing, website content and printed marketing material. Handled all SEO initiatives, including, but not limited to Facebook, Instagram, LinkedIn and Twitter.

DWS Printing Bay Shore, NY 

Creative Director, July ‘06 – October ‘10
Independently handle all creative accounts, dealing with food and beverage brand and packaging redesign and line extensions. Developed marketing plans while identifying target audience and competitors. Measured results and ROIs. Coordinated events for product launches, as well as tradeshows and seminars. Created and executed annual marketing plans and budgets. 

Seneca Data Syracuse, NY

Marketing Specialist, November ’04 - June ‘06

Marketing Specialist for in-house marketing department. Designed and developed all promotional material for tradeshows and web-based emails. Managed outside vendors including printers, freelance designers and worked with photographers on art direction of photo shoots.

Trader Publishing/Racing Milestones Norfolk, VA

Art Director, August ’03 - October ‘04

Responsible for the visual appeal, design and layout of entire 84-page glossy editorial magazine. Developed both editorial content and marketing initiative in partnership with the editor and marketing manager. Directed budgeting, planning, overall operations and contract negotiations with printer. Commissioned desired photography from freelancers. Coordinated ad traffic flow and schedules.

Cote & D’Ambrosio/Advertising Agency/PR Firm Wickford, RI

Art Director, November ‘99 - August ’03

Coordinated all aspects of print media and web design in a fast-paced, deadline-oriented work environment. Managed all outside vendors including printers, illustrators, freelance designers and photographers. Designed print advertisements, tradeshow materials, direct mail pieces, corporate identity projects and newsletters; as well as created contract proposals to attract new clients.

AWARDS

American Graphic Design Award Pliant Corporation Brochure 

ADDY Award First Media Group Direct Mail Piece 

Communication Arts Advertising Annual 2000 Ad campaign for Shreve, Crump & Low

SKILLS

Mac and PC Fluent. Advanced typography skills, conceptual abilities in both digital (interactive infographics, social media, online promotions, website, and landing page design) and print (billboards, POP, and collateral) 

using Adobe Creative Suite, Microsoft Office.
REFERENCES AVAILABLE UPON REQUEST

